
Welcome to the  

fAMAly. 

Our biggest Cat’s Back yet, an Information Night with a full house, and general body meetings that 
never failed to draw a crowd were all in a month’s work for AMA! So far our Fall 2014 semester has 
been met with unprecedented success. With more than 100 members signed up and ready to market, 
we know that great times are still to come. Our members have already demonstrated extreme dedica-
tion by readily registering for professional and social events and devoting volunteer hours to philan-
thropic and fundraising functions. Our Executive Board has likewise been working around the clock 
to support all of our members’ ambitions. None of this would have been possible without the kind-

ness and generosity of our sponsors. These companies have proved that they go the extra mile when it 
comes to supporting their Houston community, and we could not be more grateful. 

 

Thank You! 
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Member of the Month 

R 
ichard Wang joined AMA this se-

mester, and he has already proven to 
be outstanding. A junior Pre-

Business major, Richard not only at-
tends the majority of AMA events, but he also takes it 

upon himself to demonstrate leadership at these events. 
He is always at the forefront of the action, armed with a 
cheerful smile and a chipper attitude. Richard has even 

joined the Philanthropy Committee, in which he dili-
gently works to help make sure our AMA volunteering 

efforts run smoothly. Congrats, Richard!        

“Write as much as possible, as 
many different kinds of things as 
possible, until you find the things 

you actually want to write and 
where your specialty is.”  

 
— Daniel Cohen 

Playing the Field 
 

C 
ontent Writing is at the 
heart of every great mar-
keting campaign. The 
words you see on a com-

pany’s website, social media pages, 
and print media are all generated by 
people who are carefully crafting 
content that will connect with their 
target audiences.  
 
The key to great content writing is 
being able to create a story around 
the product or service a company is 
selling. An audience member who 
connects on an emotional level with 
a company’s message will quickly 
convert to a loyal customer. How-
ever, that emotional connection 
must be a two-way street; an audi-
ence will never believe your story 

Examining the many fields within marketing 

unless you believe it, too. Content writ-
ers must therefore be passionate about 
the messages they create.  
 
Enthusiasm, great communication skills, 
a love for learning, and a commitment to 
meeting deadlines are all skills you will 
need to launch your content writing ca-
reer. Experience is also essential, so 
don’t waste a second; pick up a pen and 
start today!  



Spotlight Speakers 

I enjoy imparting upon people how you get a 
message effective. I’m kind of addicted to audi-
tory. You know they say that people never forget 

a face? I never forget a voice. I never forget a 
voice, I never forget what they said,  I never for-

get what people say about it.  
 

— Daniel Cohen, Founder of RedShift Writers 

It was a growing opportunity for me, to be a 
manager. It’s difficult to manage a team, so 
I definitely learned a lot from it. I learned 
what not to do, and what to do, and so it 
was really rewarding.  
 
— Heather Harmon, Dual Human Resources 
Manager at White Lodging Services 

Houston Food Bank 
Philanthropic 

 

Lincoln Scott shares 
his story about volun-

teering on the 9/11 Na-
tional Day of Service.  

 
The event at the Houston 

Food Bank was a blast. We 
got to meet a ton of people 

from different backgrounds 
and business organizations, 

while at the same helping 
the Houston community. 
We got to inspect many 

boxes of food items and day 
to day goods. At each in-

spection register we had one 
or two AMAers working 

together to get the job done. In the end, we all had a lot of fun 
and we were able to help out a lot of families.   

Winetopia 
Professional 
 
Richard Wang shares his expe-
rience at the first Houston Pro-
fessional Happy Hour of the 
semester! 
 
The Winetopia social was a great ex-
perience. It was the ideal place to net-
work with other professionals. It’s a 
great place to get advice about differ-
ent jobs and hear about different expe-
riences from professionals. Social net-
working has never been easier. You 
literally walk up to anyone or group 
and just start listening in and com-
menting. Everyone is really friendly 
and genuinely wants to help you. I met 
all kinds of people from managers to graduate students to vice presidents. The 
atmosphere is very relaxed and comfortable, the complete opposite of talking 
to them in a career fair. There was no 30 second me speeches, but just casual 
talks about yourself. Plus there was great free food.  

Café Mawal 
Social 

 
Austin Moeller dishes 

on our smokin’ hot 
Hookah Social.  

 
This is my first semester at 
the University of Houston, 

and I am a proud new 
member of the American 

Marketing Association 
here on campus. I have 

been to several events for 
AMA so far, and the Cafe 

Mawal social was easily 
one of my favorites. This 

social was a lot of fun and 
it gave people an opportunity to sit back, relax, and get to 

know each other better. Considering most of the events 
for AMA are focused around business and networking, it 

was nice to see some of my fellow members in a different 
light. Having so many people come out for this event was 

seriously impressive and I hope the trend continues for 
future outings! I think my favorite part about these social 

events is seeing the different members who come out 
each time, because it really showcases just how commit-

ted all of our members are.  

Member Exclusives 

Chocolate Bar  
Social 

 
Katherine Turcios tells us 
about this sweet Back-to-School 
social! 
 
Going to the first AMA social gather-
ing at The Chocolate Bar was a great 
experience to say the least. I got to 
meet new people, see familiar faces 
and talk about different topics; all 
while satisfying our sweet tooth with 
chocolate! When I fist arrived, I was 
quite nervous because I didn’t know 
anyone there, but I was greeted with 
warm smiles and friendly faces and 
the timidity flew out of the window. I would say that the only 
bad part is that I didn’t get to socialize with everyone at the 
gathering. As the social was in its peak, I learned that AMA is 
an organization that I see myself in and I’m excited about what 
the future holds.  


